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David Fosberg is a Regional World Ahead Manager for Intel’'s Asia Pacific Sales
& Marketing Group. In this role, he works closely with governments and
community leaders across the region on ways to utilize IT to improve education,
nurture local entrepreneurial opportunities, and increase citizen access to
information and computing.

He began his career with Intel in the United States in 2000 as a Senior Product
Marketing Manager. During his tenure with Intel, he has helped launch
innovative products and services into the market, such as Intel’s Centrino®
Mobile Technology. He has also spent numerous years on three different
continents helping to bring Intel and independent software providers together to
deliver valuable solutions to end users. Prior to coming to Intel, David worked as
a Product Marketing Manager for Dell Computer Corporation’s Custom Factory
Integration Group. His experience is truly global in nature as his Intel career has
provided opportunities to both live and work in the U.S., Europe, and now Asia,
which he made his permanent home in 2004.

David received his Masters in Business Administration, concentrating in Strategy
and Marketing, from the Peter F. Drucker Graduate School of Management, of
the Claremont Colleges in California. He also has a Bachelor of Science degree
in Business Administration from Oregon State University, in Corvallis, Oregon.



