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eLearning
• “Now everybody can  learn” like the Air Asia  

slogan “Now everybody can fly?” 
• Should it be an essential component of 

higher education?
• Are the colleges and universities in India 

having enough funds and expertise to create 
high quality eLearning  curriculum? 

• With the increasing globalization of higher 
education do the Indian universities have 
resources to complete with other Asian and 
American universities?  

1. Introduction



  TV and The Internet
• In 1940s when TV was first introduced in 

America it was seen as a big educational tool. 
Although TV has revolutionized the way 
organizations gather the news and entertains 
us, it has also created a generation of passive 
Homo sapiens whose memory span is far 
inferior to a dog or a cat. 

• There are scores of studies done in America 
and elsewhere on the influence of TV on the 
learning in school aged children. Majority of 
them blame TV for the declining standards in 
school education. 

• Certainly, TV in America, or for that matter, in 
India has created a bunch of talking heads 
that seem to know “everything.” Just like TV, 
the Internet has also revolutionized 
distribution of information. In addition, it has 
also created powerful repositories of 
knowledge in the public domain. Internet 
definitely provides better tools and has 
tremendous potential for providing a very rich, 
interactive and collaborative learning. 
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•  In a traditional Indian university classroom, curriculum is often 
presented   with a lack of integration. 

•  Emphasis is typically on basic skills and explicit knowledge; the 
students are viewed as empty vessels into which knowledge is 
poured. 

• The average university faculty in India or the Guru often behaves in a 
didactic manner, disseminating facts and correcting answers. 

• In India strict adherence to fixed and traditional curriculum is highly 
valued and activities rely heavily on textbooks and workbooks. 

• In addition, the universities in various States of India lack resources 
to employ technologies to create eLearning courseware and service 
based upon recognized international standards

• The content on the World Wide Web is predominantly available in 
English language. Unfortunately, excepting for the universities 
located in big Indian cities, others have been slow to embrace this 
fundamental element of the Internet 

2. Google Vs. Guru



• The First Law of Internet states that all the answers 
to one’s query are available on the Internet. 
Therefore the quest is no longer about where to find 
a good Guru but learn how to frame the question on 
the Google? 

• Growing power of Google, Wikipedia, Open 
Universities and host of other free educational 
services on the Internet is changing the traditional 
mode of learning. 

• In addition, the growing competition from the 
neighboring countries in Asia, tempered by a decade 
of disappointments is creating diverse learning 
opportunities that are likely to shake the foundations 
of traditional teaching in India 

2. Google Vs. Guru



3. e-Readiness of India

3.854.02China5457

4.034.04Philippines5156

3.904.14Egypt5355

--4.22Jordan--54

4.174.25India4953

2005  
Score

2006 e-
Readiness 
score (of 

10)*

Country2005 
Rank

2006 e-Readiness Rank 
( of 68)

Economist Intelligence Unit’s 2006 e-Readiness rankings of the 68 countries published last year, 
Denmark retained its top position, followed by the USA, Switzerland, and Sweden. The next five 
countries, in order, were UK, Netherlands, Finland, Australia, Canada and Hong Kong. Overall, 
Europe remained the dominant e-Readiness region worldwide. Singapore was ranked 11th. 



•  India also remains far behind in terms of broadband penetration, 
which limits the growth of eLearning. Internet users in urban India 
totaled 30.32 million in April 2007, according to JuxtConsult. That is 
up 28% over the number of users reported in April 2006. 
JuxtConsult claims that the growth of Internet usage in cyber cafes 
drove the total in 2006, but the increased Internet usage at home is 
the big story in 2007. 

• Home Internet usage in India grew 19% from April 2006 to April 
2007 However, the market for most of the Indian universities is 
largely local and confined within the major metropolis and their 
surrounding areas. The market for broadband in India is still very 
costly and the universities are still skeptical about the benefits of 
having costly bandwidth. 

• However, the growing usage of Mobil devices and VoIP and digital 
video will hasten the process of broadband deployment. Content 
developers will also see the need and the opportunity to capitalize 
the increasing eLearning market 
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• In China projected demand for higher education is set to grow 
astronomically. Currently, 3% of Chinese 18-24 year olds have 
access to higher education. By 2020, demand is expected to 
grow to 20%, or 240 million people. 

• Demand for higher education in India is also predicted to grow 
dramatically over the next decade or so. Although this is pale by 
comparison to what is happening in China, the number of 18-24 
year olds in India are seeking higher education is set to double 
by 2010 and eLearning & mLearning providers expect to capture 
at least half of this growth. 

• The new generation, especially the college bound population 
seems to be more aggressive in terms of using the current 
technologies available in the Indian market. eLearning and 
mLearning is an essential component of this emerging market. 

3. e-Readiness of India



4. Comparative Estimates: Internet Users 
in India, 2005-2011 (Millions)

Note: (1) ages 15+, excludes access from mobile phones or PDAs and access from Public computers at venues such as Internet cafes; (2) 
eMarketer uses historical data from the International Telecommunication Union (ITU) as a baseline; an internet user is defined as 
someone who uses the internet at least once a month;(3) persons who have used the internet at any point in time, in conjunction with 
IMRM international, data is for March; (4) an internet used is defined as a person who accesses the internet at least once per month.
Source: eMarketer, January 2007; various, as notes, 2006

-----24.417.7JuxtConsult, July 2006 (4)

--64.653.542.532.2-Internet & Mobil Association 
of India (IAMAI), December 
2006 (3)

------60.0International 
Telecommunication Union 
(ITU), September 206

71.660.750.641.532.225.519.5eMarketer, January 2007 (2)

-----18.0-Comscore Networks, August 
2006 (1)

------50.6Computer Industry Almanac 
(CIA) January 2006

2011201020092008200720062005



    Gauging an accurate 
measure   of regular 
Internet users is difficult 
in India. The reason being 
that the majority of Indian 
users access the Internet 
from cybercafés. Also the 
sheer size of the 
population using Internet 
is very large. eMarketer 
estimates there will be 71 
million total Internet users 
in India by 2011. 

4. Comparative Estimates: Internet Users 
in India, 2005-2011 (Millions)



• So what is the future of eLearning in India? Experience suggests that 
the development of eLearning requires significant modifications to the 
traditional paradigms of the supply of education. 

• This implies not only changes in the programs and courseware, but also 
changes in attitudes, in order to accommodate the new challenges 
posed by eLearning & mLearning  technologies in general and the 
quality of higher education in particular. If the e-Readiness trends 
discussed are any barometer, then it would seem that a period of 
renewed optimism is likely. 

• Google along with other repositories of knowledge will gradually 
diminish the role of the Guru on the stage. The Indian sage on the stage 
will be gradually replaced by more interesting and interactive eLearning 
and mLearning options. 

• The tools and technologies such as Mobil and Smart Phones such as 
iPhone, iPODs, Pod casting, Digital Videos, MP3/ 4, Blogs and 
ePortfolios are changing the way people live, learn and work in the 
knowledge based societies. In this era the learning is virtually one click 
away from its source. India with its large student population represents 
a very huge market for eLearning products and services.

5. Challenges and The Way Forward



• eLearning is a challenge that is very much interconnected to 
the other social, cultural and political challenges in Indian 
universities.Also there are serious issues of plagiarism, 
privacy and security in universities that need to be considered.

• University faculty also need to be trained and supported to 
cooperate with courseware designers, programmers, multi-
media experts and information security specialists. 

• The universities must ensure that students also have the 
support and training they need to successfully participate in 
eLearning & mLearning programs.

• India is improving its bandwidth requirements, the 
technologies, and the pedagogical skills. It is now a question 
of combining these effectively with an aggressive national 
education policy. The shift towards eLearning is a valuable 
step towards addressing the problems of remote learners in 
India. 

5. Challenges and The Way Forward



• Internet based delivery of higher education is growing at an 
unprecedented speed in Asia. Forces of globalization of higher 
education and competition from the Europe, USA and Canada 
and neighboring countries such as Australia, Japan, South 
Korea, China, Singapore and Malaysia are increasing pressure 
on Indian universities to evaluate their current teaching-learning 
paradigms. The role of the Guru is being replaced by Google. 

• Indian universities must rapidly move from their traditional ways 
of delivering education or face crushing competition from those 
that have already embraced the new technology based eLearning 
and mLearning paradigm. 

• With its lead in software engineering India is capable of creating 
new tools and technologies that can enable universities to 
respond to the challenges of creating quality eLearning 
programs and courseware for the changing higher education 
market of 30-40 million internet users and +30 million users of 
Mobil devices in India. 
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